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INNOVATION, KNOWLEDGE, JUDGMENT, AND DECISION-
MAKING AS VIRTUOUS CYCLES

International Scientific Conferences. 7" GIKA

Global Innovation and Knowledge Academy
Business, Management, Economics, Psychology, Innovation, Knowledge

English

28M to 30" of June 2017

Full papers: February 10%, 2017

ISEG-University of Lisbon (Lisbon-Portugal)

Guest editors for the special issue:

Norat Roig, Valencian International University (norat.roig@gmail.com)
Maria José Miquel, Universitat de Valéncia (maria.j.miquel@uv.es)
Ferran Calabuig, Universitat de Valéncia (ferran.calabuig@uv.es)
norat.roig@gmail.com;

maria.j.miquel@uv.es;

ferran.calabuig@uv.es

http://www.gika-academy.com/

EUROPEAN CONFERENCE ON SOCIAL MEDIA (ECSM)

4™ European Conference

Conference is organized by Academic Conferences and Publishing
International (http://www.academic-conferences.org/conferences/ecsm/).
Key Topics:

e  Social media in business

e Social media in education

e  The networked citizen

e  Monitoring and evaluating social media

e  Security of social media
English
3-4 July, 2017
Abstract submission deadline 9 January 2017
Full paper due for review 30™ January 2017
Earlybird registration closes 24 ™ April 2017
Final paper due (with any changes) 8 ™ May 2017
Final Author registration date 29" May 2017
Social Media in Practice Awards abstract submission 17 ™ January 2017
Social Media in Practice Awards notification of abstract acceptance 31%"
January 2017
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Social Media in Practice Awards full case history submission 8™ March

2017
Social Media in Practice Awards finalists announced 18" April 2017
Venue: Conference Location: Mykolas Romeris University, Ateities st. 20, 2™
Entrance, LT-08303, Vilnius, Lithuania
Contact: Academic Enquiries: Professor Dan Remenyi

Submission Enquiries: Julia Hawkins
Registration Enquiries: Gabi Campan
Other Enquiries;: ECSM Other Enquiries

E-mail(s): Info@academic-conferences.org
Conference Web Site: http://www.academic-conferences.org/conferences/ecsm/
PROMOTION THREE
Title of the International CONFERENCE KNOWLEDGE FOR MARKET USE 2017
Conference:
Dype of the International The 13" international scientific conference
Conference:
Organiser(s): Department of Applied Economics, Faculty of Arts, Palacky University.
Main topics of the International The conference program is divided into the following sections:
Conference: o Knowledge management, general management and marketing
e Public economy, taxes and finance
e Business
e Young economists — a section for all students of economics
Langnage: English and Czech
Date: September 7-8", 2017
Main deadlines: Participant registration deadline: due by May 20™, 2017
Abstract submission deadline: due by May 20%", 2017
Information for notification of acceptance of abstract: due by June 10 ™,
2017
Conference fee Payment: due by June 30", 2017
Contribution submission deadline: due by July 30", 2017
License agreement submission deadline: due by July 30 ™, 2017
Venue: The conference shall be held at the building of the Department of Applied
Economics, Ktizkovského 513/12, 779 00 Olomouc, Czech Republic.
Contact: Department of Applied Economics, Faculty of Arts, Palacky University
Krizkovskeho 12, 771 80 Olomouc, Czech Republic
Phone: 00420 585 633 317
E-mail: knowledgeconference@upol.cz
E-mail(s): knowledgeconference@upol.cz
Conference Web Site: http://knowledgeconference.upol.cz/
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Ternopil public organization (NGO)

“Centre of sociological research” (CSR)
TepHomiabCbKa 06AaCHA TPOMAACHKA OpraHi3aris
«enTp comioaoriuanx AocAiaxeHbs» (LICA)

Konovalca Str, 10/49
46020, Ternopil
Ukraine

Tel.: +380 98 4783673
e-mail: office@csr.co.ua
yuriy_bilan@yahoo.co.uk
WWW.CSF.co.ua

Centre of Sociological Research (CSR):

conducts analytical sociological research covering issues of social and
economic development of Ternopil district;

conducts projects independently as well as in cooperation with other local and
international organizations;

gives Ukrainian scientists the opportunity to cooperate and exchange
experience and information with partners from other countries and institutions;
organizes scientific seminars, conferences and educational.

The key areas of interest include:

Creation of unions of young scientists and professionals from Central and
Eastern Europe which have large experience in the field of social projects
realizing.

Development of integrated information and research systems/networks
covering scientific achievements of East European countries.

Migration policy of EU countries relatively to the national migration policy in
the former socialist countries of Eastern Europe.

National policy relatively to the participation of women in scientific life in the
CEE countries.

Research “Student’s entrepreneurship” in CEE countries.

Mission of Centre of Sociological Research:

We support the development of international cooperation in the sphere of
sociological research and sociology.

We organize social partnership.

We support the cooperation of scientists in the field of sociological research.
Our fundamental principle is the mutually-beneficial partnership.
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